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PT Indocitra Sinar Cemerlang merupakan salah satu perusahaan yang 
bergerak di bidang industri tekstil dan produk tekstil di Indonesia. Bergerak 
sebagai industri tengah yang fokus pada pelaksanaan trading kain, membuat 
proses sales dan marketing menjadi kegiatan yang krusial terhadap operasional 
perusahaan. 
Dalam pemahaman proses sales & marketing administration di perusahaan, 
penulis melakukan berbagai pekerjaan; crosscheck warehouse untuk memastikan 
stok inventory, membuat form order makloon pembelian barang, pendataan 
pembelian barang, rekap faktur form order ke supplier, menghitung persediaan 
kain greige atau grey, pendataan barang masuk dari supplier, membuat dan 
menyediakan update stok data barang, penggunaan database perusahaan untuk 
update stok, dan membuat order proofing, 
Dengan pemahaman dasar teori sales, marketing, & administration, 
disertai pengembangan bisnis dari berbagai sisi, diharapkan PT Indocitra Sinar 
Cemerlang dapat meningkatkan proses implementasi sales & marketing 
administration serta mempertegas standar operasional prosedur yang dapat 
berdampak pula pada perkembangan perusahaan. 
 










PT Indocitra Sinar Cemerlang is a company engaged in the textile and 
textile products industry in Indonesia. As a middle industry that focuses on the 
implementation of the fabric trade, it makes the sales and marketing process are 
crucial activities for the company's operations. 
In understanding the sales & marketing administration process in the 
company, the author does a variety of jobs; warehouse cross-checking to ensure 
inventory stock, creating purchase order forms of fabrics, data collection of 
purchases fabrics, recapitulating order form invoices to suppliers, calculating the 
inventory of greige fabrics, data collection of incoming fabrics from suppliers, 
creating and providing stock data updates, using company databases for stock 
updates, and creating order forms for proofing. 
By understanding the basics of sales, marketing & administration,  
accompanied by business development from various sides, it is hoped that PT 
Indocitra Sinar Cemerlang can improve the sales & marketing administration 
implementation process as well as emphasize the standard operating procedures 
that can also have an impact on company development. 
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